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we won five golds in product design: for our DVD player, shredder, telephone,
CD player with radio, and square paper tube rack system. Winning awards
for basic products like these gave us tremendous confidence and courage in
regard to making things. Now we proudly call this “design,” and in the inter-
est of improving the quality of our products are collaborating with designers
around the world.

The wellspring of MU]JI design has nothing to do with fashion or
the mood of the day. Our target is neither youth nor age. We don’t pay any
more attention than necessary to leading technology. The ethos of MUJI is in-
terest in people. Our concern is for those who work and rest, sharing the plan-
et of today: people who create their living spaces with realistic expectations,
have fun with their attire, eat safe food, sleep, go on a trip now and then, face

MUJI

What happens naturally

MUJI advertisement, 2006,
“What Happens Naturally” poster.
MU]JI's molded sofa with plenty of give.

the usual ups and downs, laughter and tears—ordinary people. MUJTI’s role,
accomplished through more than 7,000 MU]JI products, is to continue to help
people have a life that’s a little happier each day. Our originality comes from
the fact that in our work, the logic of capitalism is surpassed slightly by that
of humanity.

Coolly observing people among people and life... Integrating optimal materials
and technologies...Investigating low cost while maintaining high quality...
Considering nature and the environment... Listening to the voices of our cus-
tomers...Working with the world’s designers... This is what happens naturally.
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