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EXHIBITORS HEE
Ryotaro FurukawaArchitect Japan R, Toshiki Ishikawa - Marketing
Researcher Japan, Masako Kitazaki_ Fuji Xerox Human Interfase Design
Deveiopment Japan, Kosuke Kuze .Nagoya TV Japan,
Naruto MiyagawaIndustrial Technology Center Gifu Prefectural
Government Japan, Tsuyoshi Nagura -Graphic designer Japan,
Naoshige Ogawa -Designer Japan, Kenji Wada / Design planner
Japan, Hideki Yano_Lecturer at Tama Art University,Designer Japan,
Julia Lindenthal_Architect Austria, Riiger Suppin_Architect
Austria, Davor Bruketa+Nikola Zinic-Bruketa&ZinicOM Croatia,
Aiko Oshima +Vincent Ciccone_Tetsu(Paris) France, Chau Chiu
an,Emily-Graphic designer Hong Kong, Hung Lam_Graphic
designer Hong Kong, Amitai Burstein _Fashion designer Israel,
Oded Ezer_Typographer Israel, Wesam Mazhar Haddad -Graphic
designer Jordan, Park So Young _Sams;ng Electronics designer Korea,
Joceyline Leong _Graphic designer Malaysia, Carlos\Manuel Gonz
lez Manjarrrez_.Graphic designer, Professor, Universidad Nuevo Mundo
and An huac Mexico, Joao Flecha_IADE institute of Lisbon in Industrial
Design Portugal,/Helen Ho Lai-Ching_Consultant at the Center of
Design Innovation, Course Manager for the Diploma in Product & Industrial
Design Department of Temasek Design School Singapore, Lee Tia
Huan_Creative director Furryfish Singapore, Lee Tze Ming_Industrial

designer Ziba design Singapore, Wen-Ham Chiang_/ndustrial

designer design department of ASUS Computer Taiwan, Frank Tjep
kema+ Janneke Hooymans_Tjep The Netherlands, Jennifer
Sonderby_Creative Director at the San Francisco Museum of Modern Art

USA, Robert Zolna_Design Strategy, GravityTank USA
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Great Lakes in My World, a grade school science activity planner
developed with a team of writers, teachers, designers and illustrators as
an education program to promote appreciation and conservation of
the Great Lakes, the world’s largest body of fresh water lakes.
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Bling BnManion d/Janneke Hooym;ps,/

Frank Tjepkema/ 2527« T4 T0 X QW RT - IRAI VR
The Netherlands #5v%

\. Imagine the money you can save on brand
clothes by wearing just this medallion!
Winner of the Dutch Design Awards in 2004.
CORYIL A, VR UAMRIEBICEE RS,

CN—DTRBENT SR T 7y 3 ERHRITE2
(BROT SV REEES ST RORSA - 1—E7 TRR,)
AT TFHAVTI—R2004T 73T H AV

BBPIEH.

.|.
TR

Lany
for

205

ANSLATION

Takumi/Artisans




o - - [

DESIGN FOR SOCIAL INNOVATIONS / ooy DESIGN FOR SOCIAL INNOVATVIONS/ Exhibition
= L o "—-"'I-d. h_.
| ikl ) - —
Ir ——— -t
m E comRmi i = =y D —
- o — it el |
. " — - o &
sens =
e R
= - . —--___.._u. -1-
=5 = e e
= = | EE= e =i
- - o — S T —— =
i KT . kel ar
G TR Lol L
51\‘\'1‘1“? 1 :- v L rd_ﬂ"'-'ltbﬁ |
RPN, Y 70 L , ™
S b = J Ly "
" L} u dt'l-.. d 'nﬁ".' l |1"|| ﬂﬁt\.\h‘é\f Lt
. B - 4
e \-dﬂ_ﬁ"i G * u.m"-‘-""}'- sl
b b’ =1
G\ o B (or T v
“E‘ .".'5_':5 &t u'ln. Ill."l:ll LR
2 Jne O est® ™
™ netY T yes i .9 1 TR
el s '5.‘3"' g o .-
lﬂ-ﬂw@ W\ 7 -, GO ¥ ""ﬁrh
™ - &L t L] a
“T(h)echo en Mexico” Mexico 2004 d/Riidiger Suppin/ JL7 17— - A Austria #—zkU7 t"\_ﬂ %é_ﬂé;ia '\g‘ﬂ! o "Iu 2 tﬂﬁiﬁu
f o B 4es i
1
In Oaxaca, Mexico a 10 ha permacultural project was founded by the “Instituto Tonantzin French language dictionary ‘le Petit Robert 2007 - < k ﬂ b Erl : é!lr" -, l""n.'ilhl
Tlalli"(7T) with the aim to regenerate the local social and agricultural conditions. A7 5 Tetsu (Paris) France 759 L 51% ﬂ1ﬂ, .E:E}n 3 3
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House in Kunitachi [Euzox]

d/ Ryotaro Furukawa/ &JIIz2RE8 Japan B#

Housing for a mother in her 60s and her
son’s family with their twin babies.
Balancing independency and intimacy
between the two inhabiting families and
delivering ties to the natural environment
are the themes pursued throughout every
layer of designing, from large-scale site
planning to the smallest details.
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Bowling game*™ Wooden toys designed to help physically-
impaired children to develop their mental and physical strength”
ROUVTT=1 [REROLEOHEERRERT AREE O]

d/Naruto Miyagawa / =JIIfFI Japan B#&

A toy for all children even for those who have difficulties
rolling the balls due to physical disabilities.
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NISHIVULCAN (fighters for citizens’” health)
HT BB =S ) UL hY
d/Tsuyoshi Nagura/ gHl#% Japan H#&

Character design to promote citizens’
health in Nishiharu Town. It was
popular with every generation.
EARAEEAEEE N RIOGL TT ofcf@R
BT v R—2DF S0 =TS

cd=

d/Amitai Burstein/ 7=41 - J\-251 >
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Fashion design integrating
the latest digital technology
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The Challenges of Shino: A record of 365 days of a handicapped chimpanzee

: S - : - T - Produced by Nagoya Broadcasting Network (broadcasted in January 2004) / FLAV45 -2004 [/ OBkEi~fEET ) o— 365 HDERE
- : M A~FL (2004 % 1 Bi#R)  sound direction /Kosuke Kuze / Att#i&E Japan B&

URA (Urban Redevelopment Authority of Singapore)

d/Lee Tian Huan / U= 547> - J7> Singapore &> #RK-) This is a documentary portraying the 365 days of Shino, a chimpanzee who had been surviving on her own with the right
half of her body handicapped, until she was accepted into the herd of other chimpanzees.
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An interactive multimedia presentation that provides a simplified view of how urban city planning is done in Singapore.
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Portfolio Review

R=FT#UFLEa—

This program was devised as a point of contact between
the industrial and educational sectors, where companies
gave students practical hints about the job market.

68 professionals from 63 companies and 65 students
majoring in design and architecture from 12 universities
and professional training colleges participated in

the program and actively engaged in the exchange of
opinions. [t created a golden opportunity for the
companies to discover new talent among the students ®
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? January 22/ Artpia Hall, 11F IdcN
11H22H
FF«T7IN-D115& - 7=BET7 R-)l

:Orgamzed by: International New Designers Workshop
Organizing Committee, IdcN Commemorative Project
Organizing Committee (City of Nagoya, International
a : -  Design Center NAGOYA)

t;Under the patronage of UNESCO

:Sponsored by: ASUSTek Computer Inc.

Supported by: Chubu Bureau of Economy, Trade and
Industry, Embassy of Israel, JAGDA (Japan Graphic
Designers Association), JDF Japan Design Foundation),
JIDPO (Japan Industrial Design Promotion Organization),
Nagoya Chamber of Commerce & Industry, Nagoya
Convention & Visitors Bureau, The Organization of
Advertising Creation, Architecture Institute of Japan,
gJapan Institute of Architects, Aichi Society of
EArchitects & Building Engineers

Produced by : Leimei Julia Chiu_Director, Global

Communications, International Design Center NAGOYA
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Epilogue &enE

Spirit of the times Uy - 77 - - 5174

Wars, on a macro scale, can alter the economic,
cultural and spiritual balance of our world.

In peacetime, designers adhere to certain
aesthetic and formal principles. In the first decade
of the 21st century, in the aftermath of 9/11,
followed by the global economic crisis and the war
in Iraq, excess and luxury seem like insignificant
extravagances. We are experiencing an important
shift in design. Superficiality is out - depth of
feeling is in. Everyone is at work building his or
her own form of Utopia and seeking other
alternatives for solace ®

The stories of the creative individuals featured in

this book tell how beauty can be solace, salvation,

loving of the world and of life and be useful. Their

compassion are constant reminders to us that if
we stand high enough, we can reach the sky,
discover true wisdom and meet our true souls ®
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Center NAGOYA
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Design: Aiko Oshima

Copywriting, Translation, Proofreading:

Yukiko Naito, Maggie Kinser Hohle
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Photographic Credits: Japan Graphic Designers
Association Inc. (JAGDA), Japan Industrial Design
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Design Center NAGOYA (IdcN)
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International Design Center NAGOYA Inc.
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